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Socio-economic profileand congtraintsfaced by the
membersof milk producersco-operative societies
In production and marketing of milk in Dharwad
digrict of Karnataka- ananayss

M Priyadarshini C. Gadad and L .B. Kunnal

SUMMARY : The present study attempted to study the socio-economic profile of the sample dairy
farmers and to document the problems faced by the members of milk producers co-operative societies
in production and marketing of milk in Dharwad district. Multistage sampling procedure was followed
for selection of 120 sample Dairy farmers. The data pertained to the agricultural year 2014-15. Tabular
analysis and Garrett ranking technique were used to analyze the data. The socio-economic profile of
the sampledairy farmerswith respect to age, education, family size, type of family, occupation, experience
in dairy farming and land holdings was studied. The results revealed that, magjority of the farmers
belonged to middle age group in the study area, it is observed that of the sample farmers 35 farmers
belonged to small dairy farmers category, 55 belonged to medium category and 30 belonged to large
category. Further, it isalso observed that in the selected sample dairy farmers, majority of the farmers
were educated, 24.17 per cent of the farmers had small land holding and semi medium land holding. Itis
observed that 69.17 per cent had medium experiencein dairy farming and it can also be seen that 15.83
per cent of thefarmershad dairy asamain occupation.High cost of cattle feeds and lack of good quality
concentrates, non-availability of emergency veterinary services and artificial insemination facilities,
high cost of cross-breed cattles, non-availability of improved breedsfor milching, lack of grazing land
and lack of technical know-how were the major problemsfaced by the dairy farmersin milk production.
Low price, delayed payment, improper grading and mal practi cesin measurement of milk were the major
problemsfaced by the dairy farmersin marketing of milk.Thus, the results of the study bringsto focus
that, the concerned agencies, devel opment departments and others should focus more on dairy farmers
by providing required facilities and other necessary help in effective running of dairy farming.
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